The prevalence of childhood obesity has more than tripled in the past 30 years. To combat this growing problem it is essential that public health interventions promote healthy eating and regular physical activity (PA). In March 2011 the Center for Connected Health (CCH) launched the Partners Step it UP program to 200 elementary students at two Boston schools. The health promotion program incorporates PA tracking using a pedometer, educational feedback relating to physical activity and a fun team-oriented foot race. This year the program expanded to 6 schools and 400 students. The program has met with huge success and CCH is currently exploring ways to modify the Step it UP program for use among high school students. As a first step in understanding the needs and preferences of this group, we conducted a focus group session with twenty-four 9th graders to understand what features they would want included in a health promotion program. Participants revealed that on average they text 300times/day and would like this to be a way to engage in this program. Participants also provided useful feedback on the frequency of messages to send, how to frame messages and discussed the importance of competition and incentives to drive health behavior changes. These findings have provided CCH with a clear understanding of how to develop a health promotion program for this population. Thirty high school students will be recruited to participate in a11-week pilot study. The participants will be divided into 2 groups based on their PA levels during Week 1 and will compete to earn points based on their PA level during the study. The purpose of this pilot study is to engage high school students in the program, increase and sustain students' level of PA, and understand the role of team competition in promoting healthy behavior change.
